Curiosities: Rick Valicenti & 21st Century Thirst, Spring 2010 – FAU Galleries 

  

Logos and Identity 

  

Rick Valicenti is the founder and design director of Thirst, a communication design firm committed to art, function and real human presence. Thirst is firm based in Chicago and is a collaborative studio devoted to expressive, functional design. His passion for design and embrace of new technologies make for a dynamic marriage between concept and experience. Thirst’s strategic and creative innovative excellence contributes meaningful value to clients and ultimately design’s discourse. 

  

One of Rick Valicenti’s strengths, and likewise, strength of every great graphic designer, image-maker, brand identity, is his ability to capture the essence of a client using a very simple symbol or logo.   
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Brand Identity Development 
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Thirst Design Firm 
(Text is deconstructed 
to create a logo) 

  

Gilbert Paper Company 

(“G” is a paperclip on paper)              

  

The logo is one aspect of a company's commercial brand; economic or academic entity, and its shapes, colors, fonts, and images usually are different from others in a similar market. Logos are also used to identify organizations and other non-commercial entities 

  

Famous Logo 

  

Today, one of the biggest soft drinks company was first started by Caleb Bradham in 1890’s. Walter Mack, the CEO of Pepsi came up with the idea of a new bottle design, in the 1940’s, with a crown having the Pepsi logo. The ‘Pepsi Globe’ emerged when USA was in WWII, and to support the country’s war efforts, Pepsi had a blue, red and white logo. 

  

After 1998, it seems that Pepsi had decided to give the globe more prominence than the script itself. So, the globe came on top of the script in 2003, and in their current logo they have done away with the script altogether. 
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Pepsi-Cola Logo Timeline 

  

  Critical Thinking              
                                                                                                  
- How does branding ones identity, define you as a company? (hint: look at how the logos above were designed). 

- How does design impact your everyday life, does it influence the way you think? 

- What goals and tasks do you need to promote your design/product? 

- Who are the customers being affected by design? What skills and knowledge do they have? 

  

Activity 1 

  

1. Design your name into a logo. 

2. Create an image using text, for example use the letters from your name to create a logo for promoting your company/product. Deconstruct the letters in your name to create a unique design. 

  

Activity 2 

  

1. Economics project- choose an existing company for logo/marketing scheme for branding and alter/re-design their logo. View the mission statement/purpose (for-profit or non-profit) and design accordingly. 

2. Redesign school logo / city logo 

  
  

Sunshine State Standards: LA.5.1.6.2, LA.5.1.7.2, LA.5.1.7.3, LA.8.1.6.2,:  LA.5.6.3.1, LA.8.3.1.1, LA.8.3.5.3, SS.912.H.1.5,SS.912.H.1.Su.e , VA.B.1.4.3,VA.D.1., VA.C.1.4.1, LA.5.2.2.4, LA.6.1.6.2, LA.6.2.2.4, VA.B.1.4.3 
