




DIGITAL MARKETING 
UNDERGRADUATE MINOR 
UNDERGRADUATE CERTIFICATE 

(Minimum of 12 credits required) 

The Digital Marketing minor and certificate are jointly offered by the Department 
of Information Technology and Operations Management and the Department of 
Marketing. These programs enhance the qualifications of students pursuing 
careers in fields related to business, marketing and information technologies. 
Students acquire knowledge and skills in online and digital business and digital 
product delivery, as well as in developing, analyzing and enhancing a company’s 
presence on the web and in social networking. Professions and majors benefiting 
from the minor and certificate include marketing, business development, 
business strategy, information technology, management information systems 
and others. 
 
The minor is available to all undergraduate degree-seeking students and may be 
earned upon successful completion of the coursework below and the 
simultaneous completion of a bachelor's degree at FAU. For non-Business majors, 
waiver of prerequisites will be made on a case-by-case basis. For Business 
majors, a maximum of 3 credits used for the minor may count toward other 
Business major requirements. A minimum of two courses (6 credits) must be 
exclusive to the minor. For exceptions, a petition should be submitted to the 
ITOM Department chair or the Department of Marketing chair. 
 
The certificate is available to degree-seeking students, non-degree students and 
working professionals. Students pursuing the certificate may apply for it in the 
College of Business Office of Student Academic Services upon successful 
completion of the coursework below. 
 
Students cannot obtain both a certificate and a minor. Both programs require 12 
credits each, with minimum grades of "C" required in all courses for the minor 
and certificate. For the minor, at least 9 of the 12 credits must be earned from 
FAU. 

Information Technology and Operations Management Courses 
(Select two courses from the following four) 
Social Media Innovation ISM 3007  
Contemporary Issues of Digital Data Management ISM 4041  



Social Media and Web Technologies ISM 4054  
Social Media and Web Analytics ISM 4420  
Marketing Courses 
(Select two courses from the following four) 
Marketing Research and Information Systems MAR 4613  
Digital Marketing MAR 4721  
Social Media Marketing               MAR 4103 
Influencer Marketing                 MAR4732 
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