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1.  Department Mission, Vision, Core Values 
 
The mission of the Office of Health and Wellness Education (OHWE) is to provide 
education, support, and resources for the FAU community in all areas of wellness. The 
office supports student success by helping to create and foster academic and personal 
development, and by encouraging discovery and lifelong learning in a healthy and 
inclusive environment. This is accomplished through implementing creative, student 
centered activities, and by collaborating with interdisciplinary partners in health and 
wellness. The office works to prevent campus population-level health problems in many 
areas including: sexual health, nutrition and healthy eating, exercise, stress 
management, substance abuse, HIV/AIDS awareness, self-esteem, and healthy 
relationships. 
 
The Office of Health and Wellness Education will provide current and relevant wellness 
information and resources to support the FAU community, as well as, promote healthy 
lifestyle choices through dynamic programming. Providing wellness resources and 
support enhances the health of our community which directly increases opportunities for 
student academic and personal success as well as the resiliency and functioning of our 
staff and faculty. 
 
The core values of the office are to: 

 Recognize student needs and provide appropriate support 
 Provide relevant and accurate educational information 
 Empower students and support self-efficacy to make healthy life choices 

Provide an environment which is open, non-judgmental, inclusive, and supportive 
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2. Organizational Chart 

 
 
3.  Overview of signature accomplishments for the year 
 

 The Office of Health and Wellness Education changed in name from Today and 
Beyond Wellness, creating a name that is more descriptive for stakeholders. 
OHWE implemented university-wide programs including Condom Bingo, Sexual 
Assault Awareness programming, and Movember (Men’s Health Month). 

 OHWE started new special events including Body Image/Eating Disorder Week 
programming including the Love Your Curves Fashion Show, Walk-a-Mile in Her 
Shoes, Red My Lips, a cooking demonstration, a movie screening of Food, Inc., 
Condom Olympics, and a Tag Your It week long program for Sexual 
Responsibility Week.  Resulting in over 3,000 students attending these 
programs.  

 The Peer Education Team (PET) with staff advice created an application for 
membership and interviewed all applicants.  This is something new for PET.  
They also went on an overnight retreat to help prepare for the Certified Peer 
Educators test offered through BACCHUS.  Fifteen students took the test with 13 
passing the test.  

 For the first time, OHWE celebrated Women’s Health and Fitness Day. 
Approximately 150 students participated in the event. OHWE also raised Stalking 
Awareness for the first time this year. 

 Peer Education Team co-sponsored the Love Your Curves Fashion Show with 
OHWE and received the Student Government Program of the Year award.   

 OHWE implemented the Wellness Hoot, a hut that travels around campus, bring 
wellness education to students. 
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 Two OPS staff members were hired.  Both assisted in increasing visibility and 
customer service to students.  

 A De-stress Workshop Series was created and implemented resulting in 8 
student receiving extensive education on reducing stress. The series included 
four workshops on managing stress with information and tips. A Healthy Habits 
workshop series was created for the Jupiter Campus. 

 On the annual Trojan Sexual Health Report Card, FAU’s rating went up from a 
rank of 53 to 31, jumping ahead 22 spots putting us ahead of four out of five 
other Florida Universities that completed the report.  

 The Jupiter Campus saw an increase in programming by 700% resulting in a 
520% increase in student participation.  

 OHWE offered 143% more workshops to student organizations and resident hall 
floors for a 224% increase in the number of students attending this year over last 
year.  

 The Broward campuses had a 177% increase in the number of people getting 
HIV tested (from 153 last year to 271 this year).  In addition, smoking cessation 
was offered for the first time.  Stress events for the campuses had a 57% 
increase in participation (from 90 to 142).  

 OHWE created a weekly newsletter to send out to a listserv via email to help 
students be better informed of our upcoming events and services provided. In 
addition, OHWE is co-sponsoring with four other offices, an on-line health 
eNewsletter that is sent to all students monthly.  
 

 
4. Provide a review of the goals for the past year and their status 

 To create, plan, and implement student-centered, evidence-based 
programming that supports the mission of Today & Beyond Wellness, and 
encourages responsible behavioral choices by members of the FAU 
community.  

o Evaluate and revise existing presentations and programming STATUS: 
IN PROGRESS This goal will always be in progress as we build new 
programs and continue to evaluate old ones.   

 

 Increase visibility of Today & Beyond Wellness on campus through web 
presence, marketing, and social norming data collection & campaigns.  

o Develop a marketing plan STATUS:  IN PROGRESS Surveys and a 
focus group were conducted at the end of the year and are still reviewing 
the results. 
 

 To construct a strong and supportive peer education network that facilitates 
and supports leadership, civic engagement, and health promotion.  

o Develop a comprehensive training program 
o Develop an application and acceptance process 
o Create comprehensive expectations for PET members STATUS: 

COMPLETE 
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 Mobilize additional departments and organizations (including the Wellness 
Task Force) in the FAU community to launch the Healthy Campus 2020 
campaign on all FAU campuses. STATUS: IN PROGRESS Common goals 
from the Healthy Campus Objectives have been identified and the Healthy 
Owls Team will start working toward increasing the health of FAU students.  

 

 Find and apply for appropriate and relevant grants to aid in fulfilling 
departmental goals and projects. STATUS: IN PROGRESS OHWE has 
applied for a grant but continues to seek out other opportunities.  

 
5.  Discussion of how goals/accomplishments advance the strategic plan of FAU 
Goal I: Enrich the Educational Experience 
Objective D: Support an organizational culture in which all units are dedicated to 
student success 

Strategies 
D.5 Expand and enhance student leadership programs: OHWE implemented the 
Certified Peer Educator Program for the Peer Education Team.  Fifteen students 
took the exam with 13 passing.  
 
D.6 Strengthen the relationship between Student Affairs and academic programs: 
OHWE partnered with the department of Exercise Science and Health Promotion 
to teach the Sexual Health Peer Education for credit course (moving it from 
Biology).  A partnership between OHWE and the College of Medicine has been 
established. OHWE created a Dine with Faculty program creating faculty 
partnerships throughout campus.  
 
D.7 Foster equality and inclusiveness: OHWE assists with facilitating the 
University-wide Safe Zone training including development and delivery.  
 
 

Objective E. Create and maintain campus life programs and experiences that support 
student success 
Strategies 

E.1 Provide quality health and wellness programs that promote healthy lifestyles 
that enhance student success: OHWE saw a 143% increase in the number of 
workshops offered in 2012-20-13 (30 vs. 42).  These workshops were presented 
mostly to student organizations and residence hall floors with a 224% increase of 
participants.  Taking the workshops to the existing groups allowed OHWE to 
reach more students. There was a 206% increase of informational tabling that 
was offered by OHWE compared to 2011-2012.  Informational tabling allows 
OHWE to reach massive amounts of students to help promote a healthy lifestyle.  

 
6.  Relevant data (numbers and percent increases) that demonstrates 
goals/accomplishments and the advancement of the strategic plan 
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 The attached programming statistical data demonstrates the number, variety, 
and comprehensive nature of the programs and services provided by the 
department. The data supports a steady and significant increase in programs 
in 2011-2012.  

 

 The pre and post program evaluation instruments were successfully used with 
classroom presentations. The evaluation tool assesses specific learned 
information, students’ perceived need for the provided information, and a 
change in attitude and behavior for the future. The compilation of this data 
indicates a marked improvement in participant knowledge and program 
satisfaction. This data is attached. 

 
7. Goals for the next year 

 Develop and implement an Owls Care program 
 

 Develop a marketing plan  
 

 Increase visibility of OHWE.  
o Measurement used will be the number of students participating in events 

including, workshops, tabling, and special events 
 

 Create educational materials to be made available to FAU housing staff to be 
used in the residence halls 
 

 Increase the number of on-line media “presentations” offered by OHWE. 
(examples: YouTube videos, Podcasts, google hang-out presentations) 
 

8. Budget summary that shows support for those identified goals 
 

 ($40,000) Develop and implement an Owls Care program: Funds will be used for 
marketing, programing, and materials for Owls Care Leaders 
 

 ($0) Develop a marketing plan: No funds will be needed to create a plan 
 

 ($40,000) Increase visibility of OHWE.  
o Measurement used will be the number of students participating in events 

including, workshops, tabling, and special events: Funds will be used for 
increased marketing of programs, increased number of new programs and 
toward increasing the quality of existing programs  

 

 ($2000) Create educational materials to be made available to FAU housing staff 
to be used in the residence halls: Funds will be used to create items such as pre-
packaged bulletin boards and such 
 

 ($2000) Increase the number of on-line media “presentations” offered by OHWE. 
(examples: YouTube videos, Podcasts, google hang-out presentations): Funds 
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will be used to cover costs of and licenses, equipment and payment to OwlTV 
related to filming, producing and posting of the presentations 
 

9. Assessment Update (Provide outcomes/tools/data results) 
 
HEALTH PROMOTION SERVICES  
 
Outcome 1: Students will recognize substance abuse concerns, risky behaviors, and 
healthy lifestyle choices in order to make better decisions for a healthier life during their 
tenure at FAU and beyond.  
 

FAU Strategic Plan related goals & objectives: Goal 1, Objective 2: Foster institutional 
commitment to student satisfaction and success  

Goal 4, Objective 1: Align University outreach activities with the highest priority 
community needs and unique institutional responsibilities in order to best utilize 
resources, knowledge and expertise in service to the region 

 
Implementing Strategy: Classroom presentations along with workshops and events 
focused on Nutrition & Fitness, Stress, Sexual Health, Healthy Relationships, and 
overall wellness will be implemented regularly.  
 
Assessment Method: Pre and post tests will be administered in events, programs, and 
classroom presentations.  
 
Criterion for success: Comparisons of pre and post tests will demonstrate an increase in 
correct responses. Successful post tests will have a score of 80% correct responses for 
at least 80% of the participating students.  
 
Data Summary: Boca Raton Campus: Data was collected for all presentations given 
and analyzed for competency of subject matter. 
 
In the 2012-2013 school year, 20 Nutrition presentations were conducted, reaching an 
audience of 358 students, with an average of 85% scored on post-assessments. The 
goal for the 2012-2013 school year was to achieve an average score of 80% for at least 
80% of the participants. This goal was achieved. 
 
In the 2012-2013 school year, 54 sexual health presentations were conducted, reaching 
an audience of 1229 students, with an average of 88% scored on post-assessments. 
The goal for the 2012-2013 school year was to achieve an average score of 80% for at 
least 80% of the participating students. This goal was achieved in the arena of sexual 
health. 
 
In the 2012-2013 school year, 42 Stress presentations were conducted, reaching an 
audience of 850 students, with an average of 75% scored on post-assessments. The 
goal for the 2012-2013 school year was to achieve an average score of 80% for at least 
80% of the participating students. The average of 75% falls short of the goal.  
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In the 2012-2013 school year, 9 Healthy Relationships presentations were conducted, 
reaching an audience of 171 students, with an average of 92% scored on post-
assessments. The goal for the 2013-2013 school year was to achieve an average score 
of 80% for at least 80% of participating students. This goal was achieved.  
 
Davie Campus: 
On the Davie campus, 112 students attended the sexual education workshop 
presented, which was a 28% increase from the average attendance of the last three 
years. Fifty students attended the Nutrition Workshop, a 257% increase from previous 
year's attendance. One hundred and forty two students attended stress workshops and 
events, showing a 57.7% increase. No Healthy Relationships presentations were given.  
 
Jupiter Campus: 
On the Jupiter campus, 195 students attended events that covered sexual health, 
nutrition, and stress.  
 
Program Improvement: The information in all of the presentations will be updated to 
reflect current statistics and trends. This is done in order to deliver the most accurate 
and up-to-date information as possible. Changes can also include an overhaul of the 
format in order to deliver content in a more effective manner, using educational best 
practices.  
 
Outcome 2: Health presentations, workshops, and events will be implemented and 
student satisfaction measured through content-specific assessment tools administered 
after classroom presentations with an objective of an above satisfactory rating by 
participating students.  
 

FAU Strategic Plan related goals & objectives: Goal 1, Objective 2: Foster institutional 
commitment to student satisfaction and success  

 
Implementing Strategy: Weekly presentations, capped at 30 minutes each, will be given 
on a variety of topics, all stemming from different dimensions of the Wellness Wheel.  
 
Assessment Method: Post tests will be administered and Likert scale post-evaluations 
will measure satisfaction with the program, perceived relevance, and content’s 
importance to the lives of college students.  
 
Criterion for success: Success will be measured by the students’ scores of above 
satisfactory (>3) on presentation specific post-evaluations.  
 
Data Summary: Wellness workshops were implemented in the spring 2013 semester. 
Held every Thursday at 3:30 pm, there were talks on healthy relationships, stress, 
nutrition, values, and other wellness topics. However, these workshops were sparsely 
attended - the first workshop had 2 participants, the second had 1 participant, and so 
on. In order to improve attendance, the workshops were relocated to the Heritage Park 
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Tower classroom. This relocation did not help attendance, and midway through the 
semester, after thorough discussion within the department, the program was put on hold 
until the Fall 2013 semester.  
 
Program Improvement:  
This wellness workshop series will be revamped for the Fall 2013 semester, allowing for 
a new, more interactive format. Also, the location of these smaller events will be more 
centralized to attract student attention. The department will work hard to advertise the 
event for several days preceding, and will implement pre and post tests to measure both 
learning and student satisfaction.  
 
Outcome 3: Increase office visibility through the establishment of a weekly Wellness 
Hut.  

 
FAU Strategic Plan related goals & objectives: Goal 4, Objective 1: Align University 
outreach activities with the highest priority community needs and unique institutional 
responsibilities in order to best utilize resources, knowledge and expertise in service to 
the region 

 
Implementing Strategy: Weekly Wellness “Hoot” will be established. Health topics 
covered will vary based on current trends and months/weeks/days of 
observance/awareness. Location of the hut will vary each week.  
 
Assessment Method: The facilitator of the “Hoot” will track locations and number of 
students who visit the “Hoot” during each semester.  
 
Criterion for success:  The facilitator of the “Hoot” will track locations and number of 
students who visit the “Hoot” during each semester.  
 
Data Summary: The Wellness Hoot was out on campus from 11:00 am to 1:00 pm on 
19 occasions between November 2012 and April 2014. Wellness Hoot locations 
included: Breezeway (9 times), Recreation and Fitness Center (3 times), Traditions 
Plaza (2 times), Student Union Rotunda (2 times), Business School (1 time), Housing 
BBQ Pits (1 time), Housing Lawn (1 time). On three occasions (Traditions Plaza and 
Housing Lawn) the Wellness Hoot was present as part of a larger even (Movember 
Mustache Takeover, Clothesline Project, Walk a Mile in Her Shoes). The number of 
students that approached the Wellness Hoot from week to week ranged on average 
from 25-50 per week and varied based on location of hoot and giveaways available at 
the Wellness Hoot. The Wellness Hoot was most well attended while at the Breezeway 
and had the least attendance at the housing BBQ Pits and Business School. Popular 
giveaway items included mustaches for Movember, Movember buttons, body image 
buttons, and Got Consent T-shirts for sexual assault awareness month. On several 
occasions (approximately 8 different weeks) several hundred (200+) buttons or 
pamphlets with information were distributed to students walking past the Wellness Hoot.  
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Program Improvement:  The Wellness "Hoot" will continue to operate during the 2013-
2014 school year. This weekly event will be more heavily advertised to the Peer 
Education Team as an opportunity to do outreach to the FAU community. In its original 
design, the Wellness "Hoot" was meant to be a student-centered and student-led 
initiative. For the upcoming year, the department hopes to reinforce that idea and 
encourage the peer educators to become more involved. 
 
A second improvement will be to have a more distinctive appearance. Steps have 
already been taken to achieve this through the ordering of a Wellness Hoot tent that will 
be used every week.  
 
Outcome 4: Members of the student group, the Peer Education Team, will become 
certified Peer Educators through use of the BACCHUS Network training materials.  
 

FAU Strategic Plan related goals & objectives: Goal 1, Objective 2: Foster institutional 
commitment to student satisfaction and success  

 
Implementing Strategy: Peer training will consist of modules taken from the BACCHUS 
training materials, with supplementary sessions being offered through the course of the 
academic year. A cumulative exam will be given at the end of the academic year.  
 
Assessment Method: A cumulative exam, provided by BACCHUS, will be given. An 
average score of 75% per student is the goal.  
 
Criterion for success:  Success will be measured by number of peer educators who 
attend training and who complete the cumulative exam.  
 
Data Summary: A total of 15 peer educators completed the BACCHUS training and 
certification test. Of the 15 students who completed the exam, 13 students passed. This 
demonstrates an 87% pass rate.  
 
Program Improvement: The training program for the Peer Education team will be 
revised to include more relevant modules from the BACCHUS training, in addition to 
department-developed material. The training during this past year was contained to the 
spring semester, but for the next school year, the training will begin in the fall semester 
and continue through the spring. This will allow for the peer educators to hone their 
skills and become more effective on campus.  
 
ALCOHOL, TOBACCO AND OTHER DRUGS 
 
Outcome 1: Students will recognize mental health concerns, substance abuse, and 
risky behaviors in order to make better decisions for a healthier life during their tenure at 
FAU and beyond. 
 

FAU Strategic Plan related goals & objectives: Goal 1, Objective 2: Foster institutional 
commitment to student satisfaction and success  
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Implementing Strategy: Classroom presentations, along with workshops, focused on 
Alcohol, Tobacco and Other Drugs will be implemented regularly.  
 
Assessment Method: Pre and post tests will be administered in each classroom 
presentation.  
 
Criterion for success: Comparisons of pre and post tests will demonstrate an increase in 
correct responses. Successful post tests will have a score of 75% correct responses for 
at least 75% of the participating students  
 
Data Summary: Data will be collected for all alcohol and other drugs presentations for 
competency of subject matter. 
 
Boca Campus: 
In the 2012-2013 school year, 13 Alcohol presentations were conducted, reaching an 
audience of 253 students, with an average of 87.5% scored on post-assessments. The 
goal for the 2012-2013 school year was to reach 80%, or higher levels of competency. 
This was achieved. 
 
In the 2012-2013 school year, 13 Drugs presentations were conducted, reaching an 
audience of 237 students, with an average of 87.5% scored on the post-assessments. 
The goal for the 2012-2013 school year was to reach 80%, or higher levels of 
competency. This was achieved. 
 
Davie Campus: 
One smoking workshop was given during the school year, which 16 students attended. 
This was the first year of this program.  
 
Jupiter Campus: 
One workshop covering Carcinogens was conducted on the Jupiter Campus in the 
spring of 2013. Eleven students attended.  
 
Program Improvement:  
We will continue to offer alcohol and other drugs presentations for SLS students and 
upon request for other impact groups. All presentations will be updated each semester 
to make the information current and appropriate for college students.  
 
Outcome 2: Increase support and encourage a smoke-free environment at FAU by 
offering free smoking cessation courses and nicotine replacement to students. Impact 
will be demonstrated through frequency of course offering and enrollment. 
 

FAU Strategic Plan related goals & objectives: Goal 1, Objective 2: Foster institutional 
commitment to student satisfaction and success  
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Implementing Strategy: Each semester, free 6 week smoking cessation courses will be 
offered. Current FAU students can participate.  
 
Assessment Method: Department will track number of courses offered and number of 
participants in each course.  
 
Criterion for success: Meeting minimum enrollment requirements to hold each course 
will be met.  
 
Data Summary: On the Boca campus, smoking cessation courses were offered in the 
fall and spring semesters, but minimum requirements for enrollment were not met.  
 
On the Davie campus, 6 students participated in smoking cessation courses.  
 
On the Jupiter campus, smoking cessation courses were not offered as no staff member 
could complete the necessary training.  
 
Program Improvement: These smoking cessations courses will continue to be offered 
and advertised to students. It was mandated that faculty and staff could no longer 
participate in these courses, so for those looking for resources, they will be referred off 
campus.  
 
One staff member on the Jupiter campus will complete the training through AHEC in 
order to offer smoking cessation courses on that campus.  
 
Objective 3: Through the use of online alcohol education, establish a baseline for 
drinking behaviors of the incoming Freshmen students. This will better inform the 
office's programming in relation to alcohol.  
 

FAU Strategic Plan related goals & objectives: Goal 1, Objective 2: Foster institutional 
commitment to student satisfaction and success  

 
Implementing Strategy: Electronic Check-Up To Go is a web-based tool for prevention 
education designed to communicate baseline knowledge around alcohol use. It will be 
provided to all incoming first year students.  
 
Assessment Method: Electronic Check-Up To Go is administered before the student 
arrives to campus. A second instrument, developed by the office, will be disseminated 
at the end of the academic year to all freshmen SLS students who attended the office's 
programming.  
 
Criterion for success: Students who complete Electronic Check-Up To Go and the end 
of the year survey will report limiting their alcohol consumption to 4 or few drinks per 
occasion (men) or 3 or fewer drinks per occasion (women).  
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Data Summary:  
University Wide: 
Of the students who responded to the end-of-year survey, 91.3% said they "Strongly 
Agree" or "Agree" to the statement "I am more likely to limit alcohol consumption to 4 or 
fewer drinks per occasion (men) or 3 or fewer per occasion (women).  
 
Program Improvement: 
Electronic Check-Up To Go will still be utilized for the upcoming school year. The end-
of-year survey will be advertised better to the student body to increase the response 
rate.  
 
10. Departmental contributions to University, Divisional, and Professional 
committees, initiatives and projects. 
  

Director:  

 Healthy Owls Team 

 Adjunct faculty 

 Weeks of Welcome Committee 

 Late Night Committee 

 Campus Life Committee 

 Veteran Affairs Committee 

 Co-Advisor, Peer Education Team 

 Advisor, Habitat for Humanity 

 Advisor, Sigma Kappa Sorority 

 Counseling and Psychological Services, Psychologist Search Committee 
Member 

 Judge for Standards of Excellence  
 

Sexual Health Coordinator 

 Healthy Owls Team 

 Adjunct faculty for Sexual Health Peer Education course in Exercise 
Science and Health Promotion 

 World AIDS Day Planning Committee 

 Palm Beach County HIV/AIDS Community Prevention Partnership 

 Provided University-wide Safe Zone Training for students, staff, and 
faculty 

 Co-Advisor, Peer Education Team 

 Advisor, Voices of Planned Parenthood 

 Homecoming Committee 
 

Health Promotions Coordinator 

 Healthy Owls Team 

 Green Wave Initiatives Committee 

 Student Affairs Academic Initiatives Committee 
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Wellness Specialist: 

 Healthy Owls Team 

 Student Affairs Staff Development Committee 
 
11. Executive Summary  

 
This has been an exciting year for the Office of Health and Wellness (OHWE) with many 
changes, new programs and new staff. The office has achieved great accomplishments 
toward our goals from last year, had a limited number of challenges and is looking 
forward to goals to accomplish for next year.  
 
OHWE has seen a significant increase in programs and services that are offered to 
students. On the Boca Campus, 143% more workshops (30 to 43=143% increase), 
informational tables (17 to 35=206% increase) and special events (14 to 21=150% 
increase) were offered over last year.   Workshops had a 224% increase in the number 
of students attending (676 to 1517).  The Jupiter campus had a 700% increase in the 
number of programs (4 to 28) offered this year resulting in a 520% increase in student 
participation (90 to 465). The Davie campus increased participation in their services and 
programs 148% (642 to 947). This year OHWE started offering one-on-one Wellness 
Consultations in addition to the already offered Nutrition Consultations.  This resulted in 
a 152% increase in consultations from 34 to 52 in 2011-2012.  
 
Each year OHWE completes a Trojan Sexual Health Report Card, competing against 
141 other universities from around the country to be listed as a sexually healthy 
campus.  Last year FAU ranked 53, however, this year FAU ranked 31, jumping 22 
spots ahead of four of the five other Florida schools completing the survey. This year 
OHWE gave away 10,000 more condoms than in 2011-2012 totaling 60,000 condoms.   
 
This spring OHWE started, for the first time, counting the number of informational 
pamphlets that were taken by students.  Students took over 2,000 informational 
pamphlets in just three months. The office will continue to monitor and count how much 
this service is utilized by students.  
 
This year the Office of Health and Wellness Education progressed toward reaching the 
five goals set for the year.   

 The goal of reevaluating and revising existing presentations was reached.  All six 
presentations offered we completely revamped providing information that is more 
current than the former presentations.  

 OHWE increased visibility by adding more programs, informational tables and 
special events throughout the year. New programs included Love Your Curves 
Fashion Show, Walk-a-Mile in Her Shoes, Red My Lips, a cooking 
demonstration, a movie screening of Food, Inc., Condom Olympics, and a Tag 
Your It week long program for Sexual Responsibility Week.   

 The Peer Education Team was trained in the BACCHUS Certified Peer Educator 
program.  To become a Certified Peer Educator a student must complete the 
required test and pass with an 80%; 13 of the 15 students taking the test passed.  
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 OHWE along with the Healthy Owls Team have started working toward a Healthy 
Campus 2020 campaign by selecting focus area objectives and identifying 
departments or areas that need to be included in a coalition.  

 OHWE will continue searching for grant opportunities, however, one grant 
proposal was recently submitted, unfortunately at this time we are not certain if 
the grant was awarded.  

 
While there were many changes in the office, the year didn’t present many 
unmanageable challenges.  The greatest challenge was gaining visibility on campus.  
While the number of programs and services was increased occasionally attendance 
was low at events.  To help prevent this in the future the office is planning to develop a 
marketing plan that will help students be more aware of our events. Another challenge 
yet also an opportunity is all staff in the office have only worked in the office for one year 
or less.  This presented a challenge when a historical perspective was needed but was 
an opportunity because all programs were reviewed through a new lens for quality and 
effectiveness.   
 
For the upcoming year, visibility will continue to be a focus for OHWE.  The goal is to 
increase the number of participants in our services and events showing students that 
we focus on many different areas of wellness not just a few. To aid in visibility the office 
has created goals that should increase student’s awareness and attendance to OHWE 
events and services. OHWE will develop a marketing plan that will guide marketing 
efforts when advertising for events and services.  OHWE will increase the number of on-
line media “presentations” including but not limited to YouTube videos, PSAs, and 
Podcasts.  OHWE will create pre-packaged educational materials such as bulletin 
boards to be made available to FAU housing staff. The last goal is to develop and 
implement an Owls Care Program.  Owls Care Leaders will be hired to educate 
students in three areas of health including caring for self, caring for other and caring for 
the FAU community.  
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Please rate items 1-6 using the following scale: 
 

1 2 3 4 
Strongly disagree Disagree Agree Strongly agree 

 
1.  The presenter was knowledgeable, professional, and respectful. 1 2 3 4 
2.  The information covered in the presentation is important for college 
students. 1 2 3 4 
3.  This presentation helps me to make more responsible decisions with 
my stress. 1 2 3 4 
4.  Learning about stress and how to cope with stress is beneficial to my 
health. 1 2 3 4 
5.  In the future I will use this information to make healthy life choices. 1 2 3 4 
6.  The information provided is useful to me currently and in the 
future. 1 2 3 4 
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