RTV 6417: Gender and Screen Cultures 

3 credits; graduate standing; no pre-requisites or co-requisites required

Dr. Chris Scodari - cscodari@fau.edu - GS 242 - 297-2611
Professor, School of Communication and Multimedia Studies 
Women’s Studies Associate

Exploration of intersections between and among cultures of film, television, video, computer-mediated communication, and everyday life as they manifest, maintain, and/or challenge power relations of gender.

Goals and Objectives:

Through the course students will:

· Learn how screen media have evolved and converged, generating gender-inflected cultures involved in their creation, consumption, use, and interpretation, and the various ways these and other gender-related visual phenomena have been theorized and studied.

· Read, report on, and critique emblematic works in media/cultural studies, communication, film/TV studies, and cognate disciplines that investigate and/or theorize gender and/in screen cultures.

· Read about, understand, and contribute to long-standing and recent debates related to gender and/in screen cultures.

· Understand various interrelationships among film, video, television, computer-mediated communication, and everyday life as they manifest, construct, maintain, and/or challenge gendered power relations.

· Understand how visual, aural, verbal, technical, economic, temporal, and spatial aspects of film, television, video, computer-mediated communication and their uses in everyday life manifest gender-related meanings.
· Conceive, investigate, write, and orally present a theoretical/analytical essay relating to gender and/in screen cultures.

· Understand how gender articulates to the local, the global, race, ethnicity, nationality, class, age, sexuality and physical ability in terms of screen cultures.

· Understand the interplay of institutions of production, creators/authors, texts, media technologies, and audiences/consumers in terms of gender and/in screen cultures.

· Learn how the acquired knowledge can inform media/cultural literacy endeavors and other critical goals of pedagogy, scholarship, public sphere activism, and everyday life.
Required texts:

Bury, R. (2005). Cyberspaces of their own: Female fandoms online. New York: Peter 
Lang.

Jenkins, H. (2008). Convergence culture: Where old and new media collide. New York: 
NYU 
Press.

Kendall, L. (2002). Hanging out in the virtual pub: Masculinities and relationships 
online. 
Berkeley: University of California Press.
Mankekar, P. (1999). Screening culture, viewing politics: An ethnography of television, 
womanhood, and nation in postcolonial India. Durham, NC: Duke University 
Press.
Supplementary texts (selected chapters will be placed on reserve):
Cuklanz, L. (1999). Rape on prime time: Television, masculinity, and sexual violence. 


Philadelphia: University of Pennsylvania Press.

Derne, S. (2000). Movies, masculinity, and modernity: An ethnography of men’s 
filmgoing in India. Westport, CT: Greenwood Press.
Jenkins, H. (2008). Convergence culture: Where old and new media collide. New York: 
NYU Press.

Jones, Amelia (Ed.). (2002). The Feminism and Visual Culture Reader. New York: 
Routledge. 

Shimizu, C.P. (2007). The hypersexuality of race: Performing Asian/American women 
on screen and scene. Durham, NC: Duke University Press.

Smith-Shomade, B. (2002). Shaded lives: African-American women and television. New


Brunswick, NJ: Rutgers University Press.

Shaw, L., & Dennison, F.  (Eds.). (2005). Latin American cinema: Essays on modernity, 
gender and national identity. Jefferson, NC: McFarland.
Tasker, Y. (1998). Working girls: Gender and sexuality in popular cinema. New York:


Routledge.

In addition, a bank of articles from among or similar to the following, available online and/or through the library, will be assigned:

Battles, K. & Hilton-Morrow, W. (2002). Gay characters in conventional spaces: Will


and Grace and the situation comedy genre. Critical Studies in Media


Communication, 19, 87-105.

Bickel, B. (2003). Weapons of magic: Afghan women asserting voice via the Net. 

Journal of Computer-Mediated Communication, 8 (2): 

http://jcmc.indiana.edu/vol8/issue2/bickel.html
Brookey, R. & Westerfelhaus, R. (2002). Hiding homoeroticism in plain view: The Fight 

Club DVD as digital closet. Critical Studies in Media Communication, 19, 21-43.
Cooper, B. (2000). “Chick flicks” as feminist texts: The appropriation of the male gaze


in Thelma and Louise. Women’s Studies in Communication, 23 (3), 277-307.
Curtin, M. (1999). Feminine desire in the age of satellite television. Journal of


Communication, 49, 55-87.

Darling-Wolf, F. (2004). Virtually multicultural: Trans-Asian identity and gender in an


international fan community. New Media & Society, 6, 507-528.
Farrugia, R. (2004). Sisterdjs in the home: Electronic dance music and women-centered


spaces on the Net. Women’s Studies in Communication, 27 (20), 236-263.
Gates, P. (2004). Always a partner in crime: Black masculinity in the Hollywood


detective film. Journal of Popular Film and Television, 32 (1): 20-20.

Kennedy, H. (2002). Lara Croft: Feminist icon or cyberbimbo? On the limits of textual


analysis. Game Studies, 2 (2): http://www.gamestudies.org/0202/kennedy/
Kibby, M. & Costello, B. (1999). Displaying the phallus: Masculinity and the


performance of sexuality on the Internet. Men and masculinities, 1 (4), 52-364.
Labre, M.P. & Duke, L. (2004). “Nothing like a brisk walk and a spot of demon slaughter


to make a girl’s night: The construction of the female hero in the Buffy video


game. Journal of Communication Inquiry, 28, 138-156.

Malin, B. (2002). Memorializing white masculinity: The late 1990s “crisis of


Masculinity” and the “subversive performance” of Man on the Moon. Journal of


Communication Inquiry, 27, 239-255.
Mayer, V. (2003). Living telenovelas/telenovelizing life: Mexican-American girls’


identities and transnational telenovelas. Journal of Communication, 43, 479-495.

Roof, J. (1999). Close encounters on screen: Gender and the loss of field. Genders, 29:


http://www.genders.org/recent.html (scroll down for link).
Scodari, C. & Felder, J. (2000). Creating a pocket universe: “Shippers,” fan fiction,


and The X-Files online. Communication Studies, 5 (4), 38-257.
Scodari, C. & Mulvaney, B. (2005). Nothing’s gonna give? Age, gender, and cultures of

the screen. Reconstruction, 5 (2): http://reconstruction.eserver.org/052/scodari.shtml

Singh, S. (2000). Gender and the use of the Internet at home. New Media & Society, 3, 

395-416.

White, M. (2003). Too close to see: Men, women, and webcams. New Media &

Society, 5, 7-28.
Assignments/Grading:
1) Position papers (15%). Each student will write three position papers during the course of the term. Each 1000-1200 word paper will adopt and support a position based on the work of two or more of the authors assigned to read for that day. Students will be responsible for discussing their viewpoints in class and stimulating discussion of all the readings due on that day.

2) Book presentation (20%). Each student will be assigned a non-edited book dealing with gender and/in screen cultures to read and review in a class presentation which: a) summarizes the content of the book in terms of course issues; and b) evaluates this content in terms of such issues. A 1000-word summary of the presentation will be given to the instructor and all class members.
3) Theoretical/analytical paper (40%). Each student will write a paper of approximately 4500-6000 words establishing a theoretical perspective based in course content and applying it an analysis of screen cultures that articulates at least two of the following aspects: a) institutions, economics, and/or processes of production and creation; b) technologies and/or texts; and c) consumer/audience practices, readings, and/or uses in the public sphere or everyday life.
4) Paper presentation (15%). Each student will present his/her paper to the class using an outline and appropriate audio-visual aids.

5) Participation (10%). Take-home exercises (including field study), attendance, and quality and quantity of class participation will be evaluated.

Grading Scale:

Points will accumulate with each assignment. For instance, a grade of 92 on assignment #2, the book presentation, would yield 18.4 points, since 18.4 is 92 percent of 20. Points will be totaled at the end of the semester and the following scale will be used to determine the final grade:

94-100=
A

90-93=

A-

87-89=

B+

84-86=

B

80-83=

B-

77-79=

C+

74-76=

C

70-73=

C-

67-69=

D+

64-66=

D

60-63=

D-

Below 60=
F

Statements concerning students with disabilities and ethical standards:

In compliance with the Americans with Disabilities Act (ADA), students who require special accommodations due to a disability to properly execute coursework must register with the Office for Students with Disabilities (OSD) located in Boca Raton - SU 133 (561-297-3880), in Davie - MOD I (954-236-1222), in Jupiter - SR 117 (561-799-8585), or at the Treasure Coast - CO 128 (772-873-3305), and follow all OSD procedures.
Students at Florida Atlantic University are expected to maintain the highest ethical standards. Academic dishonesty, including cheating and plagiarism, is considered a serious breach of these ethical standards, because it interferes with the University mission to provide a high quality education in which no student enjoys an unfair advantage over any other. Academic dishonesty is also destructive of the University community, which is grounded in a system of mutual trust and places high value on personal integrity and individual responsibility. Harsh penalties are associated with academic dishonesty. For more information, see http://www.fau.edu/regulations/chapter4/4.001_Honor_Code.pdf.
Basic schedule (particular screenings and reading assignments yet to be determined):
Week 1: 
Gender and/in screen cultures and media convergence. Orientation and discussion of assignments. Setting stage and scope—objects of analysis, disciplines, approaches, concepts, theories, and perspectives. 
Week 2:
Sorting it out—sampling, comparing, and contrasting broad theoretical/analytical approaches to gender and/in film, television/video, and computers/Internet as screen cultures. Position papers.

Week 3:
Gender and global/multicultural screen cultures and multiperspectival analysis. Position papers.
Week 4:
Gender and global/multicultural screen cultures and multiperspectival analysis, continued. Position papers. Book presentations.

Week 5:
Gender, screen cultures, and masculinities. Gender, screen cultures, and institutional/marketing contexts. Position papers. Book presentations.

Week 6:
Gender, screen cultures, and masculinities Gender, identity, and computer/Internet technologies and applications. Position papers. Book presentations.

Week 7:
Gender, identity, and visual representation. Position papers. Book presentations.
Week 8:
Screen representations: Gender, class, commodification, and the body. Position papers. Book presentations.

Week 9:
Sexualities and/in screen culture representations. Position papers. Book presentations.
Week 10:
Screen culture representations and audience/fan practices and negotiations. Position papers. Book presentations.


Week 11:
Gender/age articulations—screen culture representations and/or audience/


fan practices and  negotiations. Position papers. Book presentations.

Week 12:
Gender/race articulations—screen culture representations and/or audience/


fan practices and negotiations. Position papers. Book presentations.

Week 13:
Gender and screen cultures—space, place, and everyday life. Position papers. Book presentations.

Week 14:
Paper presentations.

Week 15:
Paper presentations. Papers due.
Supplemental Bibliography:
Arthurs, J. (2004). Television and sexuality. London:  Open University Press.
Bacon-Smith, C. (1992). Enterprising women: Television fandom and the creation of


of popular myth. Philadelphia: University of Pennsylvania Press.
Balsamo, A. (1996). Technologies of the gendered body: Reading cyborg women. 
Durham, NC: Duke University Press.

Bobo, J. (1995). Black women as cultural readers. New York: Columbia University


Press.

Cassal, J. & Jenkins, H. (Eds.). (1998). From Barbie to Mortal Kombat: Gender and 
computer games. Cambridge, MA: MIT Press.
D’Acci, J. (1994). Defining women: Television and the case of “Cagney and Lacey.”

Chapel Hill: University of North Carolina Press.
Dow, B. (1996). Prime-time feminism: Television, media culture, and the women’s


Movement since 1970. Philadelphia: University of Pennsylvania Press.
Green. E. & Adam, A. (Eds.) (2001). Virtual gender: Technology, consumption and 
identity. New York: Routledge.

Hanson, E. (Ed.) (1999). Out takes: Essays on queer theory and film. Durham, NC: 


Duke University Press.

Haas, L., Bells, E., & Laura Sells (Eds.) (1995). From mouse to mermaid: The politics of 

film, gender, and culture. Bloomington: Indiana University Press.

Heide, M. (1995). Television and women’s lives: “thirtysomething” and the 


contradictions of gender. Philadelphia: University of Pennsylvania Press.
Hermes, J. (2005). Re-reading popular culture: Rethinking television, gender, and 
popular media audiences. Malden, MA: Blackwell.

Holmlund, C. (2002). Impossible bodies: Femininity and masculinity in the movies. 


New York: Routlege.
Jenkins, H. (1992). Textual poachers: Television fans and participatory culture. New


York: Routledge.
Lehman, P. (Ed.). (2001). Masculinity: Bodies, movies, culture. New York: Routledge.

MacKinnon, K. (2003). Representing men: Maleness and masculinity in the media.

London: Arnold.

Matthews, N. (2000). Comic politics: Gender in Hollywood comedy after the new right.


Manchester: Manchester University Press.

Mazzarella, S. (Ed.). (2005). Girl wide web: Girls, the Internet, and the negotiation of


identity. New York: Peter Lang.

McCaughey, M. & King, N. (Eds.) (2001). Reel knockouts: Violent women in the movies.

Austin: University of Texas Press.

Moorti, S. (2002). The color of rape: Gender and race in television’s public spheres.

Albany: SUNY Press.
Press, A. (1991). Women watching television: Gender, class, and generation in American


television experience. Philadelphia: University of Pennsylvania Press.

Scodari, C. (2004). Serial monogamy: Soap opera, lifespan, and the gendered politics


of fantasy. Cresskill, NJ: Hampton Press.
Shade, L.R. (2002). Gender and community in the social construction of the Internet. 

New York: Peter Lang.

Spigel, L. (1992). Make room for TV: Television and the family ideal in postwar 
America. Chicago: University of Chicago Press.

Sims, Y. (2006). Women of Blaxploitation: How the black action film heroine changed 
American popular culture. London: McFarland.
Stacey, J. (2002). Star gazing: Hollywood cinema and female spectatorship.  New York:


Routledge.
Turkle, S. (1995). Life on the screen: Identity in the age of the Internet. New York:

Touchstone.

Valdivia, A. (2000). A Latina in the land of Hollywood and other essays on media 
culture. Tucson: University of Arizona Press.

White, M. (2006). The body and the screen: Theories of Internet spectatorship. 

Cambridge, MA: MIT Press.

Wolmark, J. (Ed.). (1999). Cybersexualities: A reader on feminist theory, cyborgs, and


cyberspace.  Edinburgh: Edinburgh University Press.
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