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NOTE: The books marked by an asterisk are particularly important for this course. Those listed in paragraphs15-20 and 37 are primarily written for lawyers or law students. It is advisable that students refer to the copyright statutes section of the book listed in paragraph 16 or access the statutes online at the following website: www.lcweb.loc.gov/copyright (see http://www.copyright.gov/circs/circ1.html for copyright basics). The books listed in paragraphs 1, 2, 3, 5, 6, 29, 30, 33, 34, 35, 43, 44, 45, 47, 53 and 58 deal with the philosophical and public policy questions raised by the impact of technology and mass communications on the modern media industries—not essential to understand the practical aspects of the current music industry, but important to an understanding of its unfolding future. The best of the rest: # 7 (KOHN, for music publishing & licensing), #8 (SCHULENBERG, for an explanation of record contract clauses), #9 (PASSMAN, for a good general overview of the music industry), #13 (MOSER, for the ins and outs of music copyright, with litigation examples), #23 (SCHWARTZ, on how to set up and run an independent label), #26 (BRABEC, an excellent overview of the recording and music publishing industries) and #32 (GOLDBERG, especially Chapter 5, on how to set up an indie label and use the Internet to maximum advantage). #40 (WOLFF) has good tips on how to utilize radio most effectively, mixing and mastering records, and creating a website, webcasting your music and internet marketing. Chapters 1, 2, 3, 8 and 10 of #41 (ZAGER) are great resources for learning about the business of writing music for commercials. Among the most important and relevant of the new books on the digital distribution and marketing of music is #45, STEVE GORDON’s book, a required textbook for this course. #45. “Steal This File Sharing Book” (WANG), despite many disclaimers, is an underground book that is a “How-To” compendium on file sharing, both legal and illegal. Whether this book violates the provisions of the Digital Millennium Copyright Act is open to debate. One of the best and most fact-filled of the new books is #54, RECORD LABEL MARKETING” by Hutchison, Macy and Allen (also a required text for this course). It will explain current technology (e.g. how Soundscan, Podcasting and SoundExchange work, etc.) and trace where the money from record sales goes, better than most of the other available sources.

Four of the most thought-provoking of the recent books that analyze where the internet, media industries and technology are going are LESSIG’s book “ Free Culture…” (#2), BENKLER”s book, “The Wealth of Networks…” (#59), Wired Magazine editor CHRIS ANDERSON’s book “The Long Tail” (#61) and KURZWEIL’s book “The Singularity is Near” (#62). These books are for those students who are “Futurists” at heart.
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